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Ng/fwnacw‘dwc thuc hién tai Thita Thién Hué nhim muc dich img dung Iy thuyét ciia
Hofstede va trén nén td_f’g phat trién Iy thuyét véin héa ciia Hostede trong nghién ciru van héa
khach hang dich vu vien théng di dgng. Téng quan nhiing co s6 1y thuyét lién quan két hop
Vo1 phu:ong'phdp nghién ciru dinh tinh, kién}.tra hé 56 tin edy Cronbach’s Alpha, phdn tich
nhan 10 khang dinh (CFA) 'da dirc sir dung. Dyea trén mau nghién ciiu voi 168 khdch hang
thugc 3 nha cung cap dich v 'vién ihong di déng (Vinaphone, Mobifone va Viettel), két qiia
cho thdy, thang do vin héa khach hang dira trén co sé 1y thuyét Hofstede véi 21 bién quan sdt
bao gom 6 thanh phan la phong cdch (4), tinh chdc chin (3), cd tinh (3), tam nhin dai han (4)
va dia vi (4), niém dam mé (3) dwoc xem la phit hop trong nghién ciru vé viin héa khdch hang '
dich vy vién théng di déng tai thi truong Thira Thién Hué. """ =~ " : '

Tir khéa: dich vu vién théng di dong, Hofstede, vin héa khdch hang, Cronbach’s Alpha, CFA
Abstract by ” : ;

This empirical study conducted in Thua Thien Hue province, aims at applying
Hofstede's cutural dimensions theory and extended theories for personal cultural level for

measuring customer culture of mobile telecommunication service. Literatuyre review of theory =~ = =

and related previous studies in combination with qualitc‘zﬁilef-shtgb"ticl}f,:_'VJC_fr'c'_‘J-i?‘brc'zgh 's Alpha fest,
and Confirmatory Factor Analysis (CFA) were used. ?i’ased o‘n data ;c.()l_‘l_ecte'tﬁ f’f?’"_”&.
customers of three main mobile. telecommunication servzce? providers (Vinaphone, Mol;zfone
and Viettel), the finding indicated that a scale for n.ieasurmg customer ?y'lturev bqse:cf an .the__
Hofgfede theory with 21 items including six dimenslzor;& 'namely masculinity (4),'uncertazmj)
avoidance (3), individualism (3), long—term. orzentatfon (4) and power distance (‘.l)’
indulgence (3) was considered relevant in studying customer culture of mobile

telecommunication service in Ti hua Thien Hue province.
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1. GIO1 THIEU . ek g 8yt

Thi trudng vién thong di dong (VTDD) tai Viét Nam nél,chupg va Th;ua Tt:len Hue
(TTH) n(){ riéng €6 muc dd canh tranh it cao, cidc nha cung cap dich vu néu khéng kinh
doanh hiéu qu

4 s& rat khoi thi truong hodc lua chon sat nhap vo1 nha}l thanh nha cung cip
dich vu 16n hon @é dit stc canh tranh (Thai Thanh Ha va Ton Ptrc Séu, 2011). Vinaphone,
Mobiféne va Viettel 13 3 nha cung cap dich vu thong tin di

dong hang dAu tai Viét Nam néi
chung va 0 TTH néi riéng, tuy nhién dimg trudc su canh t

ranh khong ngimg, cac nha cung
: 4 ~o thi ca ai tam nghién ctru hanh vi cla
£ 3 i va phét trié nita thi can phai quan
cap dich vu muon duy tri va phét trién hon
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