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THE FACTORS LINKING TO THE ADOPTION OF
DIGITAL MARKETING IN TOURISM SMES IN PHONG NHA

Tran Hanh Loi", Nguyen Duc Kien, Pham Xuan Hung
University of Economics, Hue University, Vietnam
“tranhanhloi@hce.edu.vn, 0946293941

ABSTRACT

This study aims to determine the principal factors affecting the adoption of
digital marketing in enterprises within the tourism sector in Phong Nha. Drawing
on survey responses from 62 tourism SMEs, a logit model is used to understand
which factors have significant links to the adoption of digital marketing in
businesses. The primary finding reveals that various factors, including the company
sector (food and accommodation) and income, greatly influence the adoption of
Digital marketing by websites. Moreover, several elements, like the industry (food
and travel) and the consumer base, significantly influence the adoption of Digital
marketing via email.

Keywords: Digital marketing, adoption, SMEs, tourism sector.

JEL codes: M15, M31, 014, 033

1. INTRODUCTION

Digital transformation is an inevitable trend in the contemporary era, offering
opportunities for businesses to thrive in the Fourth Industrial Revolution. However,
it also poses a risk of obsolescence and widening gaps for enterprises that neglect
digital adoption. A study by Siebel (2019) forecasts that approximately 40% of
existing businesses are projected to disappear within the next decade and be
replaced by new digital-native business models.

As businesses continue to move toward online platforms, it is important to
understand the elements that drive the adoption of digital marketing tactics to
improve competitive advantage and operational efficiency. Numerous studies have
shown that digital marketing is important for boosting business performance,
especially for small and medium-sized organizations (SMEs). These businesses
typically confront specific problems when it comes to using digital tools efficiently
(Omoga, 2019; Tisyani, 2023; Gao et al., 2023).

The readiness of a firm to implement digital marketing is one of the main
elements that affects whether or not they will accept it. According to research, a
company's readiness to adopt technological advances has a substantial impact on its
ability to successfully implement digital marketing strategies (Anser et al., 2020;
Deng et al., 2019). This readiness includes not only the technology infrastructure
but also the knowledge and skills of the decision-makers who are engaged. For
example, research has demonstrated that the level of digital marketing adoption is
significantly influenced by the IT knowledge and security concerns of managers
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