Anh huéng cia Digital marketing dén danh tiéng thwong hiéu - Truong hop
nghién ciru tai cac khach san, resort 5 sao ¢ Hué

Tém tit:

Nghién ctru danh gia tic dong ctia Digital Marketing (DM) dén danh tiéng thuong
hiéu cac khach san sao tai Hué. Dya trén mo hinh PLS-SEM bac hai va khao sat
651 khach luu tra, két qua cho thdy DM anh hudng truc tiép va manh, giai thich
72,3% bién thién danh tiéng thuong hiéu. SEM, SMM va DAds 1a cac thanh phan
tac dong 16n nhat, goi y nén dau tu hoat dong sb dé ning cao uy tin thuong hiéu.
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THE IMPACT OF DIGITAL MARKETING ON BRAND REPUTATION:
A CASE STUDY OF FIVE-STAR HOTELS AND RESORTS IN HUE
Abstract:

This study examines the impact of Digital Marketing (DM) on the brand
reputation (BR) of star-rated hotels in Hue. Using a PLS-SEM model with data
from 651 guests, results show that DM strongly influences BR, explaining 72.3%
of its variance. SEM, SMM, and DAds are the most influential components,
highlighting the importance of investing in digital activities to enhance BR.
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